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METHOD AND SYSTEM FOR TRANSACTING 
AN ANONYMOUS PURCHASE OVER THE INTERNET 

Background of the Invention 

The present invention' relates generally to a method for making a 

5 purchase over the Internet, and more particularly to a method of 
transacting an anonymous purchase through the use of intermediary 
credit account information. The present invention also relates to a 
method for transacting the purchase and use of a cash card and an 
associated credit account. 

10 Currently, a consumer wishing to make a purchase over the 

Internet must utilize their personal credit card. Secured servers utilized 
by online vendors accept credit cards and provide protection, via 
various encryption processes, for the interception of credit card 
information by third party "hackers". However, even if no "hacking": 

15 takes place, the vendor ultimately has the consumer's credit card 
number. Having the credit card number provides a trail back to the 
consumer's social security number and other private and personal 
information which the consumer would not normally circulate. 

Possession of the credit card number, in effect, gives the vendor 

20 the opportunity to circulate information regarding the consurher, 
including the. consumer's history of purchases which may be utilized for 
mass targeted mailings as well as any other marketing objectives. In 
addition, by using ones credit card, those purchases made over the 
Internet that a consumer may otherwise wish to keep confidential 

25 appear on the consumer's monthly credit card statement, and thus are 
available tp others having access to the statemept. In other words", 
circulating jinformation relating to the consumer's purchase could prove 
to be damaging to the consumer. The current mechanisrrV for 
transacting purchases over the Internet could lead to irreparable harm 

30 and embarrassment to one's credit standing as weli as one's personal 
and professional business life. Accordingly, there is a significant need 
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for a means by which a consumer may confidentially make a purchase 
over the Internet. 

Therefore, it is desirable to provide a. method of transacting an 
anonymous purchase through the use of intermediary credit account 

5 information. The purchase should be "untraceable" simulating a "cash" 
transaction which typically occurs in a typical "bricks and mortar" retail 
setting. This need will continue to grow exponentially as commercial 
transactions oyer the Internet continue to grow. Moreover, there is a 
rapidly growing need for those consumers who do not have access to a 

10 credit card to be able to conduct commercial transactions over the 
Internet. For instance, due to their credit history or age, there are 
numerous consumers who do not qualify for a credit card account. 
These types of consumers are fundamentally prohibited from 
participating in any Internet commerce transaction. 

15 Providing a method of transacting an anonymous purchase, 

through the use of intermediate account information creates many 
logistical hurdles. Distributing credit accounts and associated cash 
cards proves to be fairly complicated. In particular, the distribution of a 
pre-loaded, but yet unauthorized cash card proves to be less thart 

20 attractive to the average retailer. Retailers desire to have maximum 
markup on each product sold. Selling $25, $50, $75 and $100 cash 
cards and associated credit accounts for $32, $57, $82 and $107, 
respectively, yield a minimal commission and minimal riiarkup to. 
retailers who typically desire a much better markup on inventory. 

25 In order to realize wide spread distribution of cash cards and. 

associated credit accounts, the inventory costs to retailers rnust be 
minimized. By way of comparison, prepaid phone cards are often sold . 
at various retail outlets, including drug stores, party stores, department 
i stores, discount clubs, and the like. Pre-paid phone cards, however, 

30 simply enable an exchange of currency for phone minutes, thus, 
telecommunications companies which distribute pre-paid phone cards; 
can supply them to retailers at a cost much less than a consumer may 
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pay for an equal amount of minutes. That is, a phone card offering 30 
minutes having a billable value of $9.00 could be offered to retail, 
outlets by telecommunication companies for $2.00. The retail outlets 
may sell the phone card for. $4.00. This provides a 100% markup on 

5 the cost of inventory to the retailer. Any type of analogous transaction 
for a pre-paid cash card and associated credit account, one the other 
hand, at best allows an exchange of currency for a cash card, and 
credit account of approximately equal value. Accordingly, no such 
markup is presently available to retail outlets, thereby making a pre- 

10 paid cash card unattractive to the retail outlets.' That is, a retail outlet 
has little incentive to pay $50 to receive $52 for a pre-paid cash card. 

Accordingly, it is desirable to provide a method and system of 
activating a cash card and associated account while minimizing the 
cost to retail outlets, thereby making the purchase and sale of pre-paid 

15 cash cards much more attractive to. the retailers. 

Summary of the Invention 

In accordance with the present invention, a method is provided for 
transacting an anonymous purchase over the Internet The method 
comprises the steps of: (a) acquiring intermediary credit account 

20 information from a purchasing intermediary; (b) providing transactional 
purchase information, including the intermediary credit account 
information, to a retailer, where the transactional purchase information 
is provided by the purchaser using a first computing device of a 
computer-implemented purchasing system; and (c) transacting a. 

25 purchase between the purchaser and the retailer using , the 
intermediary credit account information, thereby maintaining the 
anonymity 'of the purchaser. 

This invention is also directed to a method of distributing an 
electronic cash card including the steps of providing an unfunded cash : 

30 card to a retail outlet from a purchase intermediary and associating the 
cash card with data in a data file, wherein the data file indicates that . 
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the card has not been funded. The cash card is funded at the retail 
outlet upon purchase of the cash card for a predetermined value by a 
purchaser. A data file is updated upon funding of the cash card at the 
retail outlet. A fee is then remitted to the retail outlet <ifter the cash 
5 card has been furtded. 

For a more complete understanding of the invention, its objects 
and advantages, refer to the following specification and to the 
accompanying drawings. 

Brief Description of the Drawings 

10 Fig. 1 is a diagram illustrating the basic components of a 

conventional computer-implemented purchasing system; 

Fig. 2 is a flowchart showing a method for transacting ah 
anonymous purchase in accordance with the present invention; 

Fig. 3 is a detailed flow diagram of the method for transacting an 
15 anonymous purchase in accordance with the present invention; 

Figs. 4A and 4B are a front and back view, respectively, of an 
exemplary pre-paid purchasing card in accordance with the present 
invention; and 

Fig. 5 is a detailed flow diagram of an alternative method for 
20 transacting an anonymous purchase in accordance with the present 
invention; 

Fig. 6 depicts a block diagram of a system for funding cash Cards 
in accordance with the principles of the present invention; 

Fig. 7 is a flow chart of a method for ordering and manufacturing 
25 cards used in the system of Fig. 6; 

Fig. 8 is a flow chart of the method for distributing cards to retail 
.-- outlets; and 

» . ' Fig. 9 is a block diagram of a method for crediting cash cards and 
distributing commissions for crediting the cash cards and = associated. 
30 accounts. 
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Detailed Description of the Prefe rred Embodiment 
Figure 1 illustrates the basic components of a conventional 
computer-implemented purchasing system 10. The purchasing system 
10 is comprised of a plurality of purchasing computing devices 12 
5 interconnected via a network 14 (e.g., the Internet) to at least one retail 
computing device 16. As will be apparent to one skilled in the art, the 
computing devices are able to communicate using common 
communication protocols (e.g., TCP/IP) over different types of network, 
channels. For illustration purposes, a preferred embodiment of the: 
10 computing device is a personal computer (PC)'. Of course, it will be 
appreciated that the principles of the invention can be employed in a 
wide variety of computing devices, including but not limited to a 
telephone, a television or a personal digital assistant (PDA). 

In accordance with the present invention, an overview of a 
15 method for transacting an anonymous purchase using the computer- 
implemented purchasing system 10 is shown in Figure 2. First, a 
purchaser must acquire intermediary credit account information 22 from 
a purchasing intermediary. Next, the purchaser provides transactional 
purchase information 24, including the intermediary credit account 
20 information, to a retailer, using a purchasing computing device 
connected to the network 14. Lastly,, a purchase is transacted 1 26 
between the purchaser and the retailer through the use of the. 
intermediary credit account information, thereby maintaining the 
anonymity of the purchaser. While the following description is provided 
25 with reference to an intermediary credit account, it is readily 
understood that an intermediary debit account is within the scope of the 
present inj/ention. 

A more detailed description of the method of the. present , 
invention is provided in conjunction with Figure 3. The method ; of the 
30 present invention operates in a similar fashion to that- of a pre-paid 
phone card.. The primary objective of the method is to create a non- 
traceable means to transact a purchase over the Internet. In order to 
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accomplish this task, there must exist a procedure for converting "real 
currency" to "Internet currency". In the context of this discussion, "real 
currency" refers to credit on a credit card or actual currency issued by a 
national treasury of any country. Therefore, a currency conversion 
5 must take place via an intermediary web site over the Internet or in a' 
"bricks and mortar" retailer. 

In the case of the "bricks and mortar" retailer, a pre-paid 
purchasing card is to be offered by the retailer in various 
predetermined denominations (e.g., $25, $50, or $100). The consumer 
10 would visit the retail establishment 32, such as a 7-11 store, a Wal- 
' Mart store, or a Rite-Aid store, to buy 31 one or more purchasing 
cards. An exemplary purchasing card 40 is shown in Figures 4A arid 
4B. The purchasing card 40 includes a unique and non-traceable 
Master Card or Visa credit account number 42 and an expiration date 
15 44 which allows the consumer the ability to make a purchase(s) over 
the Internet or in other "bricks and mortar" retail establishments. It is 
envisioned that the card will have a predetermined expiration (e.g., six 
month) from the date the consumer activates the card. As will be more 
fully explained below, there is also a credit limit associated with each 
20 purchasing card. 

Each purchasing card 40 is a non-recourse or bearer credit card 
issued by a credit card provider (e.g., Citibank , BancOne; etc.). the 
credit card provider sells blocks of purchasing or cash cards to a- 
purchasing intermediary 35. Each purchasing card is sold for a 
25 predetermined denomination (e.g., $23, $47 or $97) which corresponds 
io a credit limit that is associated with the purchasing card 40, The; 
purchasing intermediary 35 in turn sells each purchasing or cash card 
40 at a slightly higher cost to a consumer. For instance, a consumer 
would pay $25 for a purchasing card 40 which has an available credit; 
30 limit of $22. The $3 difference in cost is a service fee captured by the, 
purchasing intermediary 35. It should also be noted that as additional 
inducement for providing the actual physical purchasing cards, the 



J 

I Amongst other incentives, the retailer may also receive a fee from the 
' purchasing intermediary for each purchasing card which was 



\ credit card provider may receive a fee from the purchasing 
/intermediary for each card which is activated and/or used by a 
/ consumer. . [ 

The purchasing cards are provided on a consignment basis by 
5 ;the purchasing intermediary 35 to participating retail establishments 32. 

f purchased at their retail establishment. 

The consumer then buys the purchasing card 40 at the retailer 

10 establishment 32 either by charging the purchase on the consumer's 
credit card or through an exchange of actual cash currency. If the 
consumer elects to buy the purchasing card 40 with a credit card, then 
consumer's monthly billing statement from the credit card provider 
simply shows the name of the retailer and the aggregate amount of the 

15 purchase. On the other hand, if the consumer elects to . buy a 
purchasing card 40 with cash currency there is no post purchase 
confirmation process. 

In either case, the credit account number on the purchasing card 
40 is not part of the transaction, and thus is not linked to the consumer. 

20 In other words, each purchasing card 40 is a bearer card which means 
it is as good as cash. Should the consumer lose or misplace the 
purchasing card 40, it may be used up to the limit available on the card 
by anyone in possession of the card. In this way, the purchasing card 
provides a means for preserving the anonymity of the purchaser in 

25 future purchases made over the Internet. 

Once the consumer buys the purchasing: card 40, they then 
need to activate 33 their purchasing card 4.0 by contacting the 
purchasing intermediary 35. It is envisioned "that an intermediary, 
software-implemented application 34 resides on a computing device 

30 which is operated by the purchasing intermediary 35. Thus, the,, 
intermediary application 34 may be accessed by the consumer via the 
network 14 using a purchasing computing device 12. More specifically, 
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the intermediary application 34 may be associated with a web site on 
the Internet, where an address for the web site is provided on the 
purchasing card 40. The intermediary application 34 is receptive of the 
credit account number as entered by the consumer anjd operative to 

. 5 activate the card. 1 

In order to activate their card, the consumer enters the credit 
account number shown on the purchasing card into the intermediary 
application 34. No further information is requested of the consumer. 
One skilled in the art will readily recognize that to activate the 
10 purchasing card 40, the intermediary application 34 may interface with 
an additional authorization system as provided by the credit card 
provider. Upon activation, the consumer has a set time from the 
activation date to exhaust the available funds of their purchasing card 
40. While the above description discusses contacting the purchasing 
15 intermediary via the network, it is readily understood that other means 
are available for contacting the purchasing intermediary (e.g., via the 
telephone), thereby activating the purchasing card 40. 

An alternative means for acquiring intermediary credit account 
information is described in relation to Figure 5. Rather than visiting a 
20 retail establishment 32, the. consumer may directly access 52 the 
intermediary application 34 in . order to obtain intermediary credit 
account information. Instead of receiving a purchasing card, the 
consumer merely acquires the intermediary credit account informatibn 
over the network 14. In this case, the intermediary application 34 is 
25 receptive of credit card information from the consumer and operative 1 to 
provide intermediary credit account information to the consumer. 

As part of this process, the consumer's credit card is debited 54 
for the cost (e.g., $25, $50 or $100) associated with acquiring the 
intermediary credit account information. As previously explained, the 
30 intermediary credit account information includes a credit account 
number, an expiration date, and a credit limit (e.g., $23, $47 or $97) 
which is slightly less than the cost associated with the service. The 
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consumer's monthly billing statement from the credit card provider will 
simply show the name of the purchasing intermediary and the 
aggregate amount of the purchase. Again, the intermediary credit 
account information is not linked to the consumer, thereby maintaining 
5 the anonymity of the purchaser in future Internet transactions. 

Once the consumer acquires intermediary credit account 
information, the/are free to use it to make an online purchase over the 
Internet as shown in either Figure 3 or Figure 5. The consumer must 
first accesses a retailer's software-implemented application 37 in order 
10 to transact a purchase 36. It is envisioned that the retailer's application 
37 resides on the retailer's computing device 16 which is accessed via 
the network 14 using a purchasing computing device 12. In particular, 
the retailer's application 37 may be associated with a web site on the 
Internet. Furthermore, the retailer's application 37 is receptive of 
15 purchase transactional information from the consumer and operative to 
transact a purchase with the consumer over the network 14. 

When the consumer is ready to make a purchase, they are 
prompted through a series of payment and shipping questions to 
provide purchase transactional information. As will be apparent to one 
20 skilled in the art, the purchase transactional information describes the 
purchased goods or services as well as provides payment information 
from the consumer, including the credit account number associated 
with the intermediary credit account information. The. intermediary 
credit account information further provides at least some-, pseudd 
25 purchase transactional information to the consumer For instance; 
each purchasing card may have the same or a different name listed on 
: the card. When the consumer is prompted by theVetailer'sapplication 
: 37 to provide a name, they simply insert the name, for example the 
name of the purchasing intermediary or "John Smith" as provided on 
30 the card. The. consumer will also be prompted to provide the credit 
account number and the expiration date associated with the purchasing 
card. One skilled in the art will readily recognize that as part of 
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transacting the purchase, the retailer's application 37 may verify 38that 
the purchase price does not exceed the credit limit associated with. the 
purchasing card. To do so, the retailer's application 37 may interface 
with an additio.naf.authorization system 39 as providedj by either the 

5, purchasing intermediary or the credit card provider. • " 

Of course, the consumer is free to make other purchases up to 
the credit limit associated with their intermediary credit account. In the 
case the purchasing card, the card can be discarded once the funds on 
the purchasing card are exhausted. In addition, any residual funds 

10 remaining on the consumer's purchasing card may be drawn out (e.g;, 
using any ATM facility or bank) prior to the expiration date by the 
consumer. 

In the event that the purchase is for goods which need to be 
shipped to the • consumer, the consumer will also need to provide 

15 shipping instructions. The consumer has two options: (i.) provide a 
shipping address (i.e., home or business address) or (2) utilize a 
forwarding service provided by the purchasing intermediary; It is 
noteworthy that the consumer's address does not alone generally 
ensure access to a consumer's credit history and other confidential 

20 personal information. Thus, a consumer may opt to provide a shipping 
address and yet retain anonymity from the retailer. 

In the later case, the goods will be shipped to the purchasing 
intermediary who will then ship the goods to the consumer. To do so, 
the intermediary credit account information provides an intermediary ' 

25 shipping address which the consumer can provide to the retailer. The 
consumer's shipping address may be captured by the purchasing 
intermediary when the consumer is activating their purchasing card,' 
and then, upon receipt of the goods from the retailer, it is used to. ship 
the goods to the consumer. An additional service fee covering at least 

30 up to the shipping costs may be charged by the purchasing 
intermediary to the consumer. It is envisioned that the service fee may 
be debited to the available funds remaining on the purchasing card. 
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It is widely known that large retailers spend considerable money 
to circulate discount coupons to consumers. The present invention 
offers an alternative distribution channel for these retailers. In 
particular, the intermediary application 34 may further be operative to 

5 provide discount coupons to the consumer. While the consumer is 
either activating their purchasing card or acquiring intermediary credit 
account information, the consumer may select from a . menu of 
participating retailers. The consumer would then be directed to a web 
site or other type of software application where they could check to see 

10 if any discount coupons were being offered by the retailer. If so, they 
could simply print the coupon on a printer attached to their local 
computing device 12. The consumer may also be asked to answer a. 
short series of non-personal questions in conjunction with obtaining the 
coupon. The questions are typically designed to determine relevant 

15 product user information. By enabling retailers the ability to offer their 
coupons in conjunction with this service, the purchasing intermediary is 
then able to charge a service fee to the retailer, thereby deriving 
another revenue stream. 

While the system of Figs. 1-5 describes broadly the concept of 

20 utilizing a purchase intermediary to provide a credit account, and 
possibly a cash card, to a purchaser, Figs. 6-9 detail a system which 
makes distribution of cards to retailers a relatively low cost inventory, 
item to the retailer and provides an incentive to the retailer for carrying 
cash cards for sale. 

25 Fig. 6 depicts a block diagram of a system for distributing cash 

cards and an associated account. The cash card distribution system 
110 of Figure. 6 will be described generally with respect to distributing: 
cash or credit cards and associated accounts in . predetermined 
denominations, such as $25, $50, $75, $100, and other predetermined" 

30 denominations. Cash card distribution system 1 10 includes a purchase, 
intermediary 112, which operates as described above with respect to 
Figs. 1-5. In particular, purchase intermediary provides a credit 
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account for use by a card purchaser. In practice a purchase 
intermediary operates as a merchant account for a predetermined 
credit card provider. 



Purchase intermediary 112 sends out an orden- referred to as a 
manufacturing order, to a credit card provider 114 for a predetermined 
number of cards in predetermined denominations. The manufacturing 
order that purchase intermediary 112 places with credit card provider 
114 is typically relayed electronically through a communications . link 
116 by sending an order file to credit card provider 114.. Credit card 
provider 114 is preferably embodied as a member financial institution 
of a credit card organization, such as MASTERCARD/VISA, and. the 
like. The credit card provider may include a card processing center; 
118 which processes the order file and generates a single value return 
file (SVRF) back to purchase intermediary 1 12 on communications link 
120. • " ' . 

Purchase intermediary 112 receives the SVRF from card 
processing center 118 and transmits an order for the physical, cash 
cards to card manufacturer 122 on communications link 124; Card 
manufacturer 122 receives a SVRF file and typically can build 1 and 
emboss up to 9,999 cash cards per SVRF file. Card manufacturer 122 
produces the physical credit or cash card, including a magnetic strip, 
graphics, and messaging desired by purchase intermediary 112, 

Card manufacturer 122 also manufactures the manufactured'; 
cash card to a card carrier which provides a convenient package when 
displaying the cash card for retail purchase at the retail outlet. The 
card carrier and cash card optionally include various information. For 
example, the cash card manufactured by card manufacturer 122 may 
be embodied as shown in Figs. 4a, 4b. Further, the card may include a 
web site address of purchase intermediary 112. The carrier may 
include the same information and may also include coupons, 
advertising, and the like. Typically, the card carrier is bigger than the 
card and can handle more information, advertising, coupons, arid the . 
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15 



20 



25 



like. Once manufactured, card manufacturer 122 typically stores the 
manufactured, unloaded or unfunded cards in a secure facility for later, 
distribution. 

After the cash cards .and carriers are manufactured and stored, 
they are held until an order is received from a retail outlet 126. Retail . 
outlet 126 may be any of the brick and mortar facilities described 
above. For example, retail outlet 126 may be a department store, drug, 
store, convenience store, party store, and the like. Many typical retail 
outlets, particularly those associated with retail outlet chains, often 
order and receive goods through a distributor 128. Accordingly, retail 
outlet 126 places an order for cash cards to be stocked and sold, at 
retail outlet 126 through distributor 128. Distributor 128 places the 
retail order with purchase intermediary 112 via a communications link 
130. Purchase intermediary 1 1*2 receives the retail order and in turn 
generates an order for the purchase intermediary cash card to card 
manufacturer 122 via communications link 132: The order sent by 
purchase intermediary 112 to card manufacturer 122 preferably 
includes a number identifying the particular retail outlet 126 and the . 
distributor identification number. Note that communications links 130, 
132 may be implemented using an electronic data interchange (EDI) 
system and format, as are well known in the art. 

Once card manufacturer 122 receives the order, card 
manufacturer 122 ships the cash cards to distributor 128. More, 
particularly, the cash cards are shipped to a distributor 128 distribution' 
center. Distributor 128 then ships the cash cards from the distribution 
center to retail outlet 126. Upon receipt of the cash card shipment, 
distributor j 128 generates an invoice to retail outlet 126. The invoice. 



card and carrier package into inventory and places the. inventory on 
display in a pre-selected area of retail outlet 126; 

A particular feature of the present invention is that the cash 
card/carrier combination shipped from card manufacturer 122 to retail 




Retail outlet 126 then checks the 
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outlet 126 can be billed to retail outlet 126 at a value which is much 
less than the denomination of the cash card. For example, any $25,. 
$50, $75, $100, or any other denominations, cash card can be sold to 
the retail outlet for $0.01, because the card shipped from card 

5 manufacturer 122 to retail outlet 126 has not yet been loaded. Thus; 
the card/carrier combination may be sold to retail outlet 126 for less 
than the cost of the manufacturing of the cash card and carrier. 

A customer or consumer 134 purchases a cash card from retail 
outlet 126 by purchasing the cash card and attached carrier. Upon 

10 purchase, personnel at retail outlet 126 sell the card/carrier 
combination to customer 134. Typically, the sale is for the value of the 
card plus some premium. For example, cards valued at $25, $50, $75, 
$100 are typically sold for $32, $57, $82, $107, respectively: 
Alternatively, advertisements and coupons placed on the cash card 

15 and/or the carrier enable the retail outlet 126 to offer cash card, for a 
value less than the indicated denomination. For example, such cash 
cards could be sold by the retail outlet for $23, $47, $72, $97, 
respectively. Such cash card accounts may be prefunded by the 
participating coupon providers or advertisers. Upon purchase, 

20 personnel at retail outlet 126 swipe the magnetic strip of the cash card 
through a card reader, typically known as a ZON machine, smart card 
reader or other redding device, to credit the total value of the sale to 
the card. That is, the cash card account is credited with $32 t $57, $82, 
$107 for. the purchase of a cash card valued at $25, $50, $75, $100; 

25 The credit is processed between retail outlet 126 and card 

processing center 118. Card processing center 118 sends the credit 
transaction information to purchase intermediary. 112 over 
communications link 120. Purchase intermediary 112 maintains a 
database of the SVRF files for each card ordered from card 

30 manufacturer 122. Card manufacturer 122 returns a listing by cash 
card number of what retail outlet 126 has received particular cash. 
Purchase intermediary 122 checks the cash card number and the retail 
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outlet where that cash card number was credited against the cash card 
number and the retail outlet where card manufacturer 122 shipped the 
cash card number. If the two do not match, purchase intermediary .112. 
will not activate the card. 

5 The data sent from card processing center 118 to purchase 

intermediary 112 is stored and provides a listing of the cash cards 
purchased and the cash cards used. Consumer 134 cannot use the 
purchase card until the card has actually been activated through 
purchase intermediary 112. Accordingly, the cash card and carrier 

10 each preferably include a phone number and a web site managed by 
purchase intermediary 1 12 to enable activation of the cash card. 

Consumer 134 contacts purchase intermediary 112 using 
communications link 136 which may be an internet connection or 
telephone connection in order to activate the purchase card. Activation 

15 of the purchase card occurs generally as described above with respect, 
to Figs. 1-5. In particular, the consumer provides to purchase 
intermediary 112 a name, shipping address, and email address, for a 
given credit card number. If the credit card number shows a credit as 
provided through card processing center 118 described above, 

20 activation is completed. If no credit transaction was received, the 
consumer 134 is requested to try again later. Note that failure to 
activate may be a detected attempt breach security or may simply, 
indicate that purchase intermediary 112 database has not been 
updated for the card purchased by consumer 134. Repeated, failed 

25 attempts to activate cards will result in notification and termination of 
the registration process. 

i 

Upfon activation, while at the web site of purchase intermediary: 
112, consumer 134 maybe be led through a menu of advertisers and 
sale web sites. In this manner, a consumer having a credited cash 
30 card can be led directly to web sites in order to utilize the card. 

Upon completion of the registration process; the merchant, 
account of purchase intermediary 112 is credited with the premium 
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charge at retail outlet 126. The cost of the cash cardto the consumer 
over and above the denomination of the cash card is considered the 
premium. In this particular embodiment, the premium is $7. Within a 
predetermined tirrie period, purchase intermediary l|l 2 remits to 
5 distributor 1 28 arid retail outlet 1 26 the fee for sale of the 'cash card. 

As described above, while at the web site of purchase 
intermediary 112, consumer 134 may take advantage of various 
discounts offers offered by the site, alternatively, consumer 134 may 
shop at traditional brick and mortar outlets. 
10 As briefly described above, the cash cards issued in the process 

of Figs. 6 typically include an expiration date. After the expiration date', 
consumer 134 may redeem the funds at any time within a twelve month 
period following the expiration date, subject to a predetermined 
monthly expired account fee. For consumers who provide an email 
15 address, during the registration process, purchase intermediary: 112 
may elect to notify consumers that the card will or already has expired. 

Purchase intermediary 1 12 may elect to maintain a database Of 
all transactions for a particular customer 134 so that upon future; credit 
card purchases, purchase intermediary 112 may provide specific, 
20 advertising information to consumer 134 to expedite and facilitate 
internet shopping or selection and printing of coupons specifically 
targeted to consumer 134. Alternatively, purchase intermediary 112, 
on its web site, may maintain a queue from which advertisers are. 
sequentially and repeatedly selected and presented on the consumer 
25 1 34 through the web site purchase intermediary 112. 

Fig. 7 is a flow diagram of the process through which purchase 
intermediary orders cash cards from card manufacturer 122. In 
particular, control commences at start block 140 and proceeds to block 
142 where the purchase intermediary orders cash cards from the credit 
30 card provider. Control then proceeds to block 144 where the credit 
card provider assigns a number and a SVRF file is generated and 
transmitted to the purchase intermediary. Control then proceeds to 
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block 146 where the SVRF is transmitted to the card manufacturer in 
order to provide the number of cash cards and an identification number 
for each cash card manufactured by the card manufacturer. Control 
then proceeds to block 148 where the cash cards and carrier are 

5 manufactured and to block 150 where the cash cards are stored- in a 
facility by the card manufacturer. Control then proceeds to block 152 
the purchase intermediary ordering the cash cards. 

Fig. 8 depicts a block diagram for the order process by the retail 
outlet as described above. Control commences at start block 160 and 

10 proceeds to block 162 where the retail outlet generates an order to 
distributor. Control then proceeds to block 164 where the distributor 
forwards the order to the purchase intermediary and then to block 166 
where the purchase intermediary forwards the order to the card 
manufacturer. At block 168, the card manufacturer ships the cards to 

15 the distributor, or, more particularly, to a distributor warehouse. Control 
then proceeds to block 170 where the distributor invoices the retailer. 
At block 172, the distributor ships the cash cards and attached carrier 
to the retail outlet. The process ends at block 174. 

Fig. 9 depicts a flow chart for the process of purchasing and 

20 utilizing the cash cards by the consumer. The process begins at block 
180 and proceeds to block 182 where the retail customer purchases ' 
the cash card as described above. At block 184, the retail outlet 
credits the cash card in accordance with the value of the cash card and 
various commissions to be paid. Control then proceeds to block 186; 

25 where the credit card provider sends transaction information to the 
purchase intermediary. At block 188, the consumer activates the card 
by contacting the purchase intermediary as described above. At block 
190, the 'credit card provider loads the cash card with the 
predetermined amount. At block 192, the purchase intermediary pays 

30 the distributor and retail outlet for commissions of the safe of the card. 
The process terminates at block 194. 

While the above description constitutes the preferred embodiment 
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of the invention, it will be appreciated that the invention is susceptible to 
modification, variation, and change without departing from the proper 
scope or fair meaning of the accompanying claims. 

i ' 
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Claims 

1 . A method for transacting an anonymous purchase using a 
computer-implemented purchasing system, the purchasing system 
having at least two computing devices interconnected by a network, 
comprising the steps of: 

acquiring intermediary credit account information from a 
purchasing intermediary; 

providing purchase transactional information, including at least 
some of the intermediary credit account information, to a retailer, 
wherein the purchase transactional information is provided by the 
purchaser using a first computing device of the purchasing system; and 

transacting a purchase between the purchaser and the retailer 
using said intermediary credit account information, thereby maintaining 
the anonymity of the purchaser. 

2. The method of Claim 1 wherein the step of acquiring, 
intermediary credit account information further comprises; 

providing purchaser credit account information from the 
purchaser to the purchasing intermediary; and 

in response to receiving the purchaser credit account information, 
providing intermediary credit account information from the purchasing 
intermediary to the purchaser. 

3. The method of Claim 2 wherein the intermediary credit • 
25 account information further includes a credit limit which is not to be 

exceeded when transacting the purchase. 

i ' 

4. I The method of Claim 3 wherein : the purchaser credit 
account information is further defined as a valid credit card number and 

30 expiration data, such that the corresponding credit card account is debit 
an amount no less that the credit limit associated with the intermediary 
credit account information. 
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5. The method of Claim 1 wherein the step of acquiring 
intermediary credit account information further comprises: 

buying a purchasing card from a retail establishment, where the 
5 intermediary credit account information is encapsulated on said 
purchasing card. 

6. The method of Claim 5 further comprising the step of 
activating the purchasing card by contacting the purchasing intermediary 

10 prior to transacting a purchase. 

7. The method of Claim 1 wherein said intermediary credit 
account information includes an intermediary shipping address. 

15 8. The method of Claim 7 further comprising the steps Of: 

sending a purchased good to the intermediary shipping address by the 
retailer; and 

forwarding the purchased good to the purchaser by the 
purchasing intermediary, thereby maintaining the anonymity of the 
20 purchaser. 

9. The method of Claim 1 wherein the step of acquiring 
intermediary credit account information further comprises providing 
discount coupons to the purchaser. 
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10. A computer-implemented purchasing system for 
transacting an anonymous purchase between at least two computing 
devices interconnected by a network, comprising: 

a purchasing application residing on a first computing device, said, 
purchasing application receptive of purchaser credit account information 
from a purchaser; 

an intermediary application residing on a second, computing 
device and being interconnected to said purchasing application by the 
network, said intermediary application being operative to provide 
intermediary credit account information in response to receiving 
purchaser credit account information; 

said purchasing application further being receptive of purchase 
transactional information from the purchaser, including the intermediary 
credit account information; and 

a retailer application residing on a third computing device and 
being interconnected to said purchasing application by the network, said 
retailer application receptive of the purchasing transactional information 
from the purchasing application and being operative to transact a 
purchase using the intermediary credit account information, thereby 
preserving the anonymity of the purchaser. • ■ 

11. The purchasing system of Claim 10 wherein the. 
intermediary credit account information further includes a credit limit 
which is not to be exceeded when transacting the purchase. 

12. The purchasing system of Claim 1 1 wherein the. purchaser . 
credit account information is further defined as 'a valid, credit, card 
number artd expiration data, such that the corresponding credit , card, 
account is debit an amount no less that the credit limit associated with 
the intermediary credit account information. 
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13. The purchasing system of Claim 10 wherein said 
intermediary credit account information includes an intermediary 
shipping address. 

14. The i purchasing system of Claim 10 wherein, said 
intermediary application further capable of providing discount coupons to 
the purchaser. 
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15. A method of distributing an electronic cash card 
comprising the steps of: 

providing an unfunded cash card to a retail outlet from a 
purchase intermediary; 
5 associating the cash card with data in a data file, wherein the 

data file indicates that the card has not been funded; 

funding the cash card at the retail outlet upon purchase of the 
cash card for a predetermined value by a purchaser; 

updating the data file upon funding of the cash card at the retail 
10 outlet; and 

remitting a fee to the retail outlet after the cash card has been 
funded. 

16. The method of claim 15 further comprising the step of 
15 activating the cash card by registration with the purchase intermediary. 

17. The method of claim 15 further comprising the step of 
remitting a commission to the retail outlet upon activation of the cash 
card. 

20 

18. The method of claim 15 further comprising providing the . 
cash card to the retail outlet via a distributor of goods to the retail outlet 
other than the cash card. 

25 19. The method of claim 15 further comprising the step of 

selling the card to the retail outlet for an amount less than: the 
predetermined value of the card. 1 

20. The method of claim 15 further comprising the step of 
30 selling the card to the retail outlet for an amount more than the 
predetermined value of the card. 
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21 . The method of claim 1 5 wherein the step of providing an 
unfunded cash card further comprises ordering the cash card from a 
credit card provider. 

22. Thei method of claim 15 wherein the creditLard provider 
associates the cash card with data in a data file. 

23. The method of claim 15 further comprising the step of 
manufacturing the cash card with a cash card carrier for supporting the 

10 cash card. 

24. The method of claim 23 further comprising the step, of 
providing at least one of advertisement and coupons on the cash card. 

15 25. The method of claim 15 further comprising the steps of: ' 

activating the cash card over a network by registering the 

purchased cash card with the purchase intermediary; and 

providing at least one of advertisement and coupons over 

the network for presentation to the purchaser. 
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26. A system for distributing an electronic cash card 
comprising: 

a purchase intermediary, the purchase intermediary 
providing a plurality of unfunded cash cards to be sold; 
5 a credit card provider, the credit card provider. generating 

identification numbers for the respective cash cards, the identification 
numbers being stored in a data file, wherein the data file initially 
indicates that the card has not been funded; and 

a retail outlet for receiving the unfunded cash cards, the. 
10 retail outlet funding the cash card upon purchase of the cash card for a 
predetermined value by a purchaser, 

wherein the purchase by the purchaser causes the credit 
intermediary to update the data file upon funding of the cash card at 
the retail outlet and to remit a fee to the retail outlet after the cash card 
15 has been funded. 

27. The apparatus of claim 26 wherein the retail outlet 
activates the cash card by registration with the purchase intermediary. 

20 28. The apparatus of claim 26 wherein the purchase 

intermediary remits a commission to the retail outlet upon activation of 
the cash card. 

29. The apparatus of claim 26 further comprising a distributor 
25 of goods to the retail outlet for providing the cash card to the retail 
outlet. 

i 

30 J The apparatus of claim 26 wherein the purchase 
intermediary sells the card to the retail outlet for an amount less than 
30 the predetermined value of the card. 
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31. The apparatus of claim 26 wherein . the purchase 
intermediary sells the card to the. retail outlet for an amount more than 
the predetermined value of the card. j 

i " '• ' 

5 32. The apparatus of claim 26 wherein retail outlet orders the 

cash card from the credit card provider. 

33. The apparatus of claim 26 wherein the credit card 
provider associates the cash card with data in a data file. 

10 

34. The apparatus of claim 26 further comprising a cash card 
carrier for supporting the cash card, wherein the cash card carrier 
includes at least one of advertisement and coupons on the cash card-. 

15 35. The apparatus of claim 26 wherein the purchaser activates the 

cash card over a network by registering the purchased cash card with the 
purchase intermediary. 
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